FAIRTRADE

Consumer trends and Fairtrade

Globescan’s latest findings™

What do people think about Fairtrade? In 2025 Globescan surveyed consumers in 13 countries to uncover
their awareness and habits. Here is what they found:

Awareness of Fairtradeis Fairtrade remains the most trusted Conscious consumers keep
high and increasing [ethical or sustainability] label choosing Fairtrade
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Fairtradeis associated with Shoppers have positive impressions of
social and fairness issues brands that carry the Fairtrade label
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*Conducted in 13 countries with more than 12,900 individuals, including Austria, Belgium, Brazil, Canada, Germany, Netherlands,
Norway, Poland, Spain, Sweden, Switzerland, UK, and USA.


https://www.fairtrade.net/

